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Tourism Development Planning Based on Futures
Studies and Scenario
Case Study: Yasouj
Masood Taghvai1
2
Hossein Hosseinekhah

Abstract
The purpose of the current study is to investigate the scenario designing in the
development and improvement of tourism industry in Yasuj, based on crosseffects and CIB. The present research is an applied research in terms of the
purpose, a survey research at the survey level based in terms of the method
conducted based on the future studies and scenario designing. The research was
conducted in three stages including the determination of the key indexes through
the Delphi method, identification of vital drivers through the MicMac software
based on the cross-effects analysis method and scenario designing according to
Scenario Wizard based on Cybe method. Statistical population is included 30
geographic and urban and regional planners, tourism specialists and executive
experts of the province in the first stage. In the second stage, the statistical
population was selected purposefully in 15-person group and in the third stage
was selected centrally. The results of the research consist of 37 key factors,
including eight critical factors such as climatic conditions, comprehensive
tourism plan, infrastructures, media, welfare services, customs, private sector
and security as key factors and drivers of the development of tourism industry in
Yasuj city. Ultimately, vital drivers in 80 states with three development
situations and 80% of the statuses indicate utility and 20% of the statuses
indicate the stability and crisis of the spatial organization of the tourism industry.
The scenario 1 is proposed the most desirable scenario, which will be based on

1

Professor of Geography and Urban Planning, University of Isfahan
Corresponding Author: PhD. Candidate, Geography and Urban Planning In University of
Isfahan, (hosseinhosseinekhah@yahoo.com)
2

Journal of Tourism Planning and Development
Quarterly Journal of the University of Mazandaran Vol.6, No. 23, Winter 2018……….....5

maintaining, compiling, rising, interacting, developing, growth quantitatively
and qualitatively, and improving security.
Introduction
At the beginning of the third millennium, future studies have transformed the
scattered and inconsistent researched in the field of planning for the future into a
disciplined science with rigorous principles and precise methods. By using it, in
addition to analyzing the trends of the past, it was possible to discover, invent,
and evaluate the possible future, and change, if necessary. One of these
important issues, which plays a very important role in the economic
development of cities and villages and can lead to improved economic growth
and better quality of life through prospects and scenario design, is the
development of the tourism industry. Today, tourism is becoming one of the
main pillars of the world's commercial economy, and many planners are referred
to as the main pillar of development. Tourism is one of the important activities
enjoying a special status in the economic development of some countries in
recent decades. Therefore, by considering the tourism potential of Yasuj city and
taking advantage of strategic management approaches and futures studies and
relying on planning models based on scenario, there is attempted to provide the
growth and development of the tourism industry in Yasuj city.
Materials and Methods
In the present study, the expert Delphi model and the MIC MAC software and
Scenario Wizard software, and strategic management approaches and future
studies are used.
Discussion and Result
Key indicators play both an influential and effective role in the growth and
development of the Yasuj tourism industry including climate, comprehensive
tourism plan, infrastructure facilities, media, welfare services, customs, private
sector and security. And also the best possible scenario for developing the
tourism industry in Yasuj city was obtained by CIB method.
Conclusions
Finally, the results of the research showed that among the scenarios, the final 10
final scenarios were refined and selected and 60% of the statues with favorable
future and 20% of statues had a poor status. The best scenario from all scenarios
was Scenario 1, which the climate based on conservation, comprehensive
tourism plan based on codification, development- based facilities, rise- based
services, interactions-based media, quality/quantity-based customs and quantitybased and rise-based security.
Keywords: Tourism, Cross-Impact Analysis, CIB, City of Yasouj
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Comparative Analysis of the Management and
Planning of Second Homes in Selected Countries
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Introduction:
Today, a managing issue in rural areas is how to take a proper advantage of
beautiful rural lands and landscapes. The utilization of rural lands has several
dimensions, but one of the most important and developing usages of these lands
is the tourism and entertainment dimension. This type of usage has a great
influence on the stability of rural lands and regions through the establishment of
the second homes in rural areas and the tourist’s longer residence, compared to
other types of tourism. In the procedure of managing and planning of developing
the second homes in many countries, the governments try their best to face with
the least environmental side effects and therefore, every land usage is
determined based on the sustainable development plans. Hence, precise study of
managing experiences and second-home planning in other countries can provide
the required experiential instructions’ bases to establish the sustainable
managing structure with Iran’s situation.
Materials and Methods:
This paper is one of those comparative studies with qualitative analysis and
content-analysis method. The aim of this paper is to reveal the shortcomings and
strengths of the management framework and rural tourism planning (second
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homes), and to achieve this objective, the rural tourism planning’s structure
(second homes) of Iran is compared to Turkey, South Africa, Portugal and
Brazil. The selection of these countries is due to the existence of management
and planning for second homes in them.
Discussion and Results:
The government has a directorial role in tourism planning (second homes) in
Portugal and Brazil. In South Africa, the role of local participation has increased.
In Turkey and Iran, this planning is centralized and done by the government. The
relationship between the different levels of planning in aforementioned countries
is based on their planning framework. Plans are done in Iran and Turkey in a
concentrated way, but in Portugal, the relationship between the planning levels is
based on the Federal system. In South Africa, the planning framework is
adapting the local management to the higher levels of management. The level of
local management in managing structure of Brazil is also determined. The four
aforementioned countries (Brazil, Turkey, Portugal and South Africa) have a
native paradigm to plan for second homes in tourism.
Conclusion:
According to the study of the planning for rural tourism and second homes in
aforementioned countries and comparing such thing to the studies and programs
that are formulated in managing and tourism planning of second homes in Iran,
we will face with two types of issues in our country: general issues related to
substantial level of planning in this country (comprehensive planning view,
being sectional, lack of a proper position for rural tourism and second home in
development plans and …) and regional issues (low level of participation of
locals and NGOs in rural tourism planning (second homes) – defect in
infrastructural facilities – the up-down relationship of management with higher
levels and …). Considering the existing issues of management and proper
planning for the second homes in Iran, the following strategies are suggested in
order to reach to a stable development of second-home tourism:
The levels of planning: national (determining a strategy for rural and tourism
problems – determining the position of rural and tourism plans in national
plans), regional (the interrelation of governmental and private organizations in
rural issues – performing implementation actions for rural and tourism projects –
prioritizing the rural and tourism actions), local (providing the required actions
for tourism and rural projects – motivating the local tourism in rural institutions
– the interrelation of local management with higher levels); designing a native
paradigm (considering to the social, cultural, and economical stability in …. –
constructing a number of parks to develop the second homes – establishing
security, environmental and framework rules); the role of the government
(directorial and motivational role for tourism in local level); organizational
interrelation (performing the tourism problems in an organization or a ministry).
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A Context-Aware Tour-Guide System for GroupBased Tourists
Narges Moshtaghi1
Hamed Vahdat-Nejad2
Mohammad Ghasemigol3

Abstract
In this paper, a context-aware system is proposed to offer places for visit to a
group of tourists. The proposed system takes into account the factors of the
tourists' interests as well as the travelled distance and seeks to maximize their
satisfaction. To this end, clustering of individuals is performed according to their
interests. Therefore, by using the PSO algorithm, the proposed system offers the
best places for tourists during their stay. The simulation and implementation
results of the proposed system show that tourists are more quantitatively
satisfied in comparison with three previous methods for a case study of the city
of Isfahan.
Introduction
One of the ways for tourists to visit unfamiliar places is to use the tourist guide
systems so that the they can get better suggestions. These systems often have a
great deal of influence on the decisions they make by providing information
about attractions that are relevant to the needs of the tourists (Samany, 2012).
Today, people are interested in group trips. Nonetheless, most of the tour-guide
applications seek support for a tourist and do not include services for social
tourism (Buriano, 2006). On the other hand, tourists expect that if they want to
travel with a group of people they can use the technology available in the
tour-guide systems (Groh, 2015). In this paper, the subject of group tourism has
been studied and a system is proposed that can support group of tourists.
Materials and Methods
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Context-aware systems provide intelligent services by knowing the information
of user situation and environment. These systems are used to remove
unnecessary information by doing some sort of content filtering (Pessemier,
2014). "The context refers to any kind of information that describes the situation
of an entity. An entity can be considered as a person, a place, or any object that
interacts with the system" (Dey, 2001). In many cases, different tourists have
different needs and preferences, so the use of contextual information plays an
important role in providing special offers to them (Adomavicius, 2016).
In group tours, there is a shared desire for people to visit a place. To meet this
goal, the proposed system has been designed to cluster people according to their
interests. Placing people with similar interests in a group will allow the
satisfaction of all members of the group to be met with a proposal tailored to the
interests of the group. For this purpose, a DBSCAN-based clustering algorithm
has been proposed. The proposed algorithm clusters people based on their
interest dispersion.
In each day, the proposed system offers seven places with the highest personal
and group priority to each tourist group. Given that the number of tourist
attractions in a city may be high, the PSO particle swarm algorithm, which is
one of the evolutionary intelligence algorithms for large space search, has been
used. Each particle represents a selection of tourist attractions. Finally, due to the
lack of familiarity with the important places such as hospital, pharmacy or
restaurant in the city, there is a mechanism to suggest at any moment the nearest
restaurant, hospital or pharmacy
.
Discussion and Results
The implementation of the proposed system is based on the C # programming
language and MySQL database. In order to evaluate the results, the proposed
system is compared with the previous three methods. The comparison results
show that the proposed system has greatly succeeded in satisfying the groups of
tourists.
Conclusions
The proposed system has been instrumental in targeting the satisfaction of group
of tourists through their categorization as well as the context-aware suggestions.
The system could be extended by considering other types of context elements as
well as specifying the groups with more details (e.g. Family, friendly or
colleague's groups).
Keywords: Tourism, Tour Guide, Group Tour, PSO Algorithm.
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An Investigation of Effective Factors in the Growth
of the Tourism with an Emphasis on Destination
Competitiveness
(Application of DPDM and GMM-Sys Estimator)
Shahryar Zaroki1
Marziye Owliaiynasab2

Abstract:
Competitiveness is one of the most important issues in the economy of countries.
In the field of tourism, the increase in competitive ability can lead to an increase
in the growth of this sector and, consequently, on national welfare by
maintaining and increasing market share. The purpose of this study was to
analyze the factors influencing the growth of tourism sector with an emphasis on
destination competitiveness for 63 selected countries during the period 20162007. The method was based on dynamic panel data and system generalized
method of moment (GMM-Sys) estimator. The results indicated that destination
competitiveness has a positive effect on the growth of the real value added of the
tourism sector. Of course, its type and size vary from country to country. Thus,
in the differentiation of countries based on features such as fuel exports, income
levels; being in the top ten countries in terms of the number of tourists and the
amount of expenditure in the tourism sector; and the level of development, there
is a significant difference in the sign and size of the impact of destination
competitiveness on tourism growth. Also, the growth of the tourism sector is
positively related to the share of tourism in GDP, population and real exchange
rate.
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Introduction:
Today, the tourism industry is considered as one of the most important industries
in the world and its increasing importance has led to the recognition of not only
as an industry but also as a productive industry, with many potential in growth,
development and positive economic effects. Accordingly, attention to the growth
of the tourism sector and the factors that improve it are important. Competition
is one of the issues that can affect this industry. The competitive environment
created in the international tourism industry has revealed the need for attention
to the competitive ability of tourism destinations. The competitiveness of a
destination is attributed to its ability to compete effectively and profitable in the
tourism market and refers to the amount of attraction of tourists in order to
increase the prosperity of the destination. In other words, destination
competitiveness is an economic concept that influences the sustainable
development of the tourism industry. Regarding the importance of tourism and
the growing competition between the countries of destination, the present study
first seeks to answer the question of what factors affect the growth of the tourism
sector in a select group of countries that are composed of different groups?
Among the various factors, the main focus is on the destination competitiveness.
On the other hand, different groups of the countries, due to their specific
characteristics, can be different in type and size of the impact of destination
competitiveness on tourism growth; and have a different role in attracting
tourists. Therefore, the other goal of the present research is to answer the second
question, which is essentially whether differences between different groups of
countries have a significant difference in the type and size of the impact of
destination competitiveness? In other words, if the differences such as the degree
of development, the level of income, export of fuel, and the ranking of countries
in the top (among the ten first countries in terms of tourism or the number of
tourists entering or expenditure (investment) for the tourism sector) creates a
kind of relationship between destination competitiveness and the growth of the
tourism sector?
Materials and Methods:
In this study, according to previous studies and especially according to Webster
and Ivanov (2014), the research model is as follows:
(1)
The relation (1) corresponds to the beta conditional convergence equation in
which ΔLnTGDP as a dependent variable represents the change in the logarithm
of the real value added of the tourism sector.
Represents the
logarithm of first lag in the real value added of the tourism sector. The TTCI
represents the destination competitiveness. TTCI have been extracted from
reports published by the World Economic Forum (WEF). Tour Share is the share
of tourism in GDP. POP is population size and RExR is the real exchange rate.
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Index of represents the time period of the research, covering the period from
2007 to 2016. also represents 63 countries, including China, Germany, Japan,
the USA, France, India, Italy, Spain, Mexico, Brazil, Australia, Canada, Turkey,
Thailand, South Korea, Saudi Arabia, Russia, Philippines, Switzerland,
Indonesia, Hong Kong, Argentina, Sweden, UAE, Malaysia, Netherlands,
Greece, Portugal, Norway, New Zealand, Iran, Singapore, South Africa,
Belgium, Chile, Denmark, Poland, Finland, Nigeria, Peru, Egypt, Pakistan,
Morocco, Venezuela, Vietnam, Ireland, Colombia, Qatar, Czech Republic,
Hungary, Botswana, Croatia, Dominican Republic, Albania, Bangladesh, Sri
Lanka, Romania, Panama, Kazakhstan Jordan, Costa Rica, Kuwait and Kenya.
In order to answer the questions in the introduction section, the relationship (1)
as the main model of research was redefined in six scenarios.
Conclusions
The results indicate that the share of tourism in GDP, population and real
exchange rate have a positive effect on the growth of the tourism sector. In
addition, the effect of the destination competitiveness on the growth of the value
added of the tourism sector is positive. Of course, the type and size of the effect
of this variable is different in the groups of the country. The growth of tourism
in the fuel exporting countries has a different impact (both in size and in terms of
sign) of the target competitiveness indicator. In fuel exporting countries, unlike
other countries, destination competitiveness has a negative impact on tourism
growth. In the high income countries, the impact of destination competitiveness
on the growth is positive, while in the middle income countries, the effect is
negative. Also in the countries which are among the first ten countries, both in
terms of the number of tourists and in terms of expenditures (for the tourism
sector), the impact of destination competitiveness on the growth of tourism is
different from the other countries. So that, in this group of countries, the
destination competitiveness influences the growth of the tourism sector more
intensively. The level of development has also been effective in terms of size
and sign of influence. As in developed countries and economies in transition,
destination competitiveness has led to a decline in the growth of the tourism
sector, while in developing countries; this has been accompanied by an increase
in the growth of the tourism.
Keywords: Growth of the tTourism Sector, Destination Competitiveness,
Dynamic Panel Data.
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Extended Abstract
The branding basis for all tourist destinations includes unique environmental
characteristics which are also known as Factors of Environmental Quality. The
reason why these features are called so is because the optimal quality of such
environments will inevitably result in a better appreciation of such destinations
which, in turn, will help develop tourism.
Delineating environmental quality as well as branding for rural tourist
destinations helps in creating an enjoyable and memorable experience for the
tourists. Other consequences which follow include the tourists’ loyalty to a
certain destination and, ultimately, the attraction of even more tourists which
will lead to a boom in the tourism industry of the region.
Given the importance of this issue, the researchers of this study have endeavored
to determine the role of environmental factors in the ethno-cultural area of
Oramanat. First, a qualitative content analysis was used to identify
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environmental factors; then, through correlation analysis, multivariate regression
and path analysis, the contribution of each of these factors and its relationship
with branding have been determined. Based on the results, the factor of sociocultural environment has the highest impact of 0.45% (Including direct and
indirect), and the natural environment factor had the least effect, i.e. only 0.26%,
on the dependent variable (Oramanat tourist destination brand); the institutional,
physical and economic factors are also 36/0, 32/0 and 16/0 respectively.
Objectives
Nowadays, tourist destinations have to compete with other international,
national, regional, provincial, municipal and local tourist destinations. The
factors of environmental quality, including environmental education, cultural
heritage attractions, the infrastructure of tourism and natural resources, have an
important contribution to strengthening the competitiveness of the tourist
destination. If goods and services are not as optimal in quality as tourists expect
them to be, then tourists will visit other centers which provide them with better
services.
Human habitats can be the most desirable factor in fulfilling the expectations of
people. In other words, if the above-mentioned factors do not have optimal
qualities in a certain person’s living environment, then their low qualities will
negatively influence that person’s perception of space and his or her ultimate
satisfaction with their living environment.
The important issue in planning for rural areas is the improvement of the
environmental quality of tourist destinations within the context and framework
of sustainable development goals because suitable environments are one of the
most important factors for the selection of a tourist destination. These factors can
be explained with the help of certain indices. For instance, tourism plans for
rural areas should also take into account such other goals as sustainable
development of the rural areas as well as the preservation of their natural
environments.
The branding basis for all tourist destinations includes unique environmental
characteristics which are also known as Factors of Environmental Quality. The
reason why these features are called so is because the optimal quality of such
environments will inevitably result in a better appreciation of such destinations
which, in turn, will help develop tourism.
Delineating environmental quality as well as branding for rural tourist
destinations helps in creating an enjoyable and memorable experience for the
tourists. Other consequences which follow include the tourists’ loyalty to a
certain destination and, ultimately, the attraction of even more tourists which
will lead to a boom in the tourism industry of the region.
Unfortunately, the quality of services in rural tourism has often been considered
as a hindering issue, and this is not just for tourists, stakeholders or customers;
scientists and researchers have also been concerned with this issue and that is
why 143 researches have been conducted on this issue between 2005 and 2016.
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The concept of quality is closely and inevitably associated with satisfaction. This
concept influences and is at the same time influenced by the loyalty of
tourists/consumers. The findings of a large number of researchers confirm that
this is an important issue. Thus, identifying factors of environmental quality
greatly contributes to branding and as well as the marketing and ultimate
development of tourism in these destinations.
Keeping this principle in mind that solving any problem requires a
comprehensive understanding of the current situation, in this study, we endeavor
to contribute to the development of rural tourism as well as its marketing and
branding through the assessment of environmental quality factors, and the
capabilities and attractions of the villages within study area. Therefore, the
researchers of this study sought to identify and validate the factors of
environmental quality of the ethno-cultural region of Oramanat in order to help
the branding processes for the attractions of this rural area.
Methods
Since the present research is originally the continuation of the research processes
of the first paper (Published in the Journal of Rural Studies, in the Summer 96),
the same content analysis methodology will also be used in this research for the
identification as well as the validation processes of the factors and indices of
effective environmental quality which are important for the branding of rural
tourist destinations.
Due to the nature of the subject matter of this research, its methodology is a
combination of several methods which are based on observations, interviews,
surveys and statistical data which are taken from the Statistical Center of Iran.
Documentary and survey methods have been used in order to collect information
in this research. Qualitative thematic analysis method was initially used in this
study. This method is a useful way for the determination, analysis, and reporting
of certain patterns in qualitative data. Moreover, this method includes a process
through which scattered and divergent data are converted into rich and detailed
data. This method used purposeful sampling which included 29 interviews (12
interviews with beneficiary local people and 17 interviews with tourists). The
obtained results were then analyzed with MAXQDA software. The researchers
then continued to validate the results and increase their reliability with the help
of a quantitative method also known as Exploratory factor analysis.
Moreover, the sample population, i.e. people who were asked to complete the
questionnaires which were designed based on the results of the analysis of
interviews in the previous stages of the study, was considered to include 300
members for each group of participants, i.e. local people and tourists. Needless
to say, researchers also took into consideration the fact that some of the
questionnaires would probably not be returned to them. That is why the total
number of questionnaires distributed among participants was 650. Ultimately,
the sample was calculated with the use of the Cochran formula and the result
was 372.
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In order to evaluate the contribution of factors and environmental quality
indicators effective in the branding of rural tourism destinations in Oramanat,
the results of the completed questionnaires completed by the respondents were
summarized in two steps:
First stage - two-variable analysis: In this step, in order to test the research
hypotheses, each of the independent variables is two-to-two with the dependent
variable (branding for the destination); these variables have been analyzed based
on the Pearson correlation coefficient (with respect to the distance of their
measurement).
Second Stage - In this step, data analysis is performed as multivariate analysis;
the following methods were used:
1. Regression analysis: regression analysis was used to determine the
contribution of each independent variable to the dependent variable without
considering the priority and delay between them.
2. Route analysis: Route analysis was used to determine the contribution of each
of the independent variables to the dependent variable by considering the
priority and the delay between them, which means an analysis to determine to
what extent each of the independent variables, directly and indirectly, affects the
dependent variable of the research.
Results & Discussion
The branding basis for all tourist destinations includes unique environmental
characteristics which are also known as Factors of Environmental Quality. The
reason why these features are called so is because the optimal quality of such
environments will inevitably result in a better appreciation of such destinations
which, in turn, will help develop tourism. Delineating environmental quality as
well as branding for rural tourist destinations helps in creating an enjoyable and
memorable experience for the tourists. Other consequences which follow include
the tourists’ loyalty to a certain destination and, ultimately, the attraction of even
more tourists which will lead to a boom in the tourism industry of the region.
Given the importance of this issue, the researchers of this study have endeavored
to determine the role of environmental factors in the ethno-cultural area of
Oramanat. First, a qualitative content analysis was used to identify
environmental factors; then, through correlation analysis, multivariate regression
and path analysis, the contribution of each of these factors and its relationship
with branding have been determined. Based on the results, the factor of sociocultural environment has the highest impact of 0.45% (Including direct and
indirect), and the natural environment factor had the least effect, i.e. only 0.26%,
on the dependent variable (Oramanat tourist destination brand); the institutional,
physical and economic factors are also 36/0, 32/0 and 16/0 respectively.
Keywords: Environmental Quality, Branding, Tourism Destination, Path
Analysis, Ethno-Cultural Region of Avramanat
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A Study of Alcohol Consumption by Non-Muslim
Foreign Tourists
in the Criminal Law of Iran
1
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Extended Abstract
The purpose of this study is to investigate the use of alcohol by non-Muslim
foreign tourists in Iran's criminal law for being or not being guilty of crime and
recognizing its constituent elements as crimes. In this regard, the study of the
infallibles' hadiths and the interpretation of the words of the jurists and the
analysis of Article 266 of the Islamic Penal Code and its emphasis were
discussed. Accordingly, the use of alcohol by a non-Muslim tourist in the
territory of Iran is not a crime unless a person appears to be in public use to
drink alcohol in such a way as to bring others to action or to appear drunk in
public places, although seen by others. However, it should be kept in mind that
in crimes such as Khmer drinking and crimes related to that ignorance principle,
he is committing criminal laws, so that his knowledge must be proven to be
responsible and guilty. This research has been collected and analyzed using a
library method.
Introduction
Surfing on the land and recreation and recreation in other areas of the ancient
Alayyam have been of interest to the people of the world, which is also
accompanied by goals. For example, you can see the historical attractions and
places of worship, as well as the familiarity with the customs of different
nations. By studying the Qur'anic verses it is found that Allah Almighty has also
ordered people to travel to all parts of the world, for example, "Verse 20 of the
Spider-Man". Nowadays, with the increase of communication means and
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consequently the expansion of communication between people of different
countries of the world, tourism has become a modern industry in the sense of
tourism in particular, which is expected to be enjoyed by Iran. Entry of foreign
tourists to the country causes the assignment of his duties and the reciprocal
creation of privileges and privileges for the individual, as a result, foreign
tourists are obliged to comply with those assignments and the host country is
also required to comply with those rights. One of the most important tasks of
foreign tourists is to observe the laws of the Islamic Republic of Iran, which
emphasizes article 3 of the Islamic Penal Code of 1392. It is also one of the most
important rights of foreign tourists to travel freely in the host country and also to
determine the free housing status in that country. Along with the rights
mentioned above, one of the other privileges that the legislator attaches to the
tradition of the infallible Imams, as well as the word of jurists for non-Muslims,
is the use of deliberate consumption for non-Muslims, despite the forbiddenness
of drinking for Muslims, which is referred to in Article 266 of the law Islamic
punishment has also been mentioned, the existential philosophy of this ruling
can be sought in respect of the customs of other religions, as emphasized by the
Qur'an.
Materials and Methods
The research methodology for this article is analytic, meaning that some
principles and rules, especially non-denial laws and regulations, are
unacceptable as the underlying basis, and discussions are analyzed and answered
on the basis of these rules and principles. The library documentation collection
documentation is then collected, then the documentation of the analysis and
response of the issues and challenges presented as the findings of the data is
provided.
Discussion and Results
Based on the analysis of this study, the following findings were made: the mere
pretending to use alcohol by non-Muslim foreign tourists without anyone seeing
him does not lead to the realization of the crime. The result showed that in order
to realize the consumption of alcohol, the manifestation of the person's
appearance should be seen with the intent and the person should be seen by
others. Another thing that is sufficient to punish a non-Muslim foreign tourist
who has been drinking alcohol is to visit public places to commit a crime, and
there is no need to see a person by anyone. "The result showed that in order to
realize the crime of appearing in Now the drunk is not necessarily to be seen by
someone else in public places, and his mere presence in a public place causes the
crime to occur. The next finding is that foreign non-Muslim tourists should be
punished according to the law of the country in case of drinking alcohol. "Was
investigated. The findings suggest that personal punishment in the territory of
the territorial sovereignty of Iran is committed in accordance with accepted
fundamental rules and legal logic. In the end, the lack of awareness of the
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foreign tourist to the rules of the law causes him not to be punished. "The
findings show that the punishment of the ignorant person is against the
principles of human rights and jurisprudential doctrines. As a result, in the
amount of crime such as drinking Khmer, science He is recognized by the
Islamic Penal Code.
Conclusions
In conclusion, it can be concluded that: Although alcohol consumption is not a
crime by foreign tourists, the legislator has criminalized the practice of
preserving the sanctity of Muslims and the values of the Islamic society. 1. NonMuslim foreign tourists pretending to Consumption consuming. 2. Pretending to
be used by others. 2. Non-Muslim foreign tourists appear after drinking alcohol
in public places and places. This is not unimportant in contrast to the pretending
to be seen by others.
Keywords: Alcohol, Pretense, Drunk, Tourist, Non-Muslim
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Tourism and Foreign Tourists Rights under
International Law
1
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Abstract
Though international law has not benefited from binding regulations in tourism
yet, there exists applicable rules related to the aliens and tourists’ rights among
general and soft law. The present descriptive-analytic research indicates that the
right to leisure as an already affirmed human right in the international
documents can be generalized to the tourism. International tourists should obey
the internal obligatory rules of the host countries without any discrimination.
From the international law perspective the principle of counter measure to the
extent that does not violate the fundamental rights (as being erga omnes in
nature) is an important principle related to the international tourists’ rights. The
right of freedom of travel is a further principle which is an affirmative right to
tourism. This paper’s result shows that according to the present international law
view, at first, tourists deserve to benefit from the fundamental rights such as the
right to live and the right of access to fair judge that can be achieved through
consular support, regardless of necessarily any mutual contract. Secondly, there
are more specific rights that host governments and travel agencies should assure,
among these are: the right to have access to information (including of travel and
possible risks), official, judicial, and health services, and foreign exchanges,
which are supported in the global code of ethics for tourism.
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Introduction
For meeting efficient development in tourism, paying attention to legal aspects is
a crucial fact and requires a systematic and complex programming in this regard.
As UNWTO defines:" Tourism comprises the activities of persons travelling to
and staying in places outside their usual environment for not more than one
consecutive year for leisure, business and other purposes not related to the
exercise of an activity remunerated from within the place visited." Alongside
with other fundamental human rights such as the right to live and freedom of
movement the right to travel is also essential and intrinsic to human nature.
Foreign tourists as aliens with various aims such as visiting, fun, treatment or
else travel to a country and bring the benefit of foreign exchange to the host
country. Tourism relates to travel and leisure and requires a systematic net of
protection services, among these a systematic law system is a prerequisite.
Materials and Methods
This project through an analytical-descriptive method tries to discuss about the
existing law principles and rules in tourism field in a regular conceptual frame
according to international law. The results extracted logically from binding or
unbinding legal documents. For this purpose by presenting different views about
foreign tourist rights, the relation between this right, the sovereignty of
governments and other related legal international principles are discussed in a
human right perspective. Finally a foreign tourist right as an alien versus a
tourist is compared
Discussion and results
International law as a regulatory system over the international actors behavior
provides special guidelines and standard rules in relation to aliens and nationals.
Not in violation with sovereignty of governments in controlling arrivals and
departures, the principle of freedom without discrimination, the right of
movement, the right for leisure including tourism as an essential right for
safeguarding human health and dignity promotes the nations to regulate and
obey the standard rules. On the other hand some of the international law
doctrines like countermeasures, proportionality and the necessity of protection of
fundamental rights are applicable.
International human right recognizes a foreign tourist as an alien who should
benefit from fundamental rights, except some of the political and social rights
such as voting, or acting as a candidate. There are also some rights listed as
unbinding documents that have to be made as binding contracts or recognized
and written as citizenship rights or domestic law by nations otherwise may bring
them international responsibility.
International law society may induce those common practiced regulations of
individual nations in tourism for integrating them in to the international
potentially binding regulations.
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Conclusions
As far as our country-Iran is concerned, there is a need to regulate and adapt the
rules in such a way that confirm to UNWTO paradigms especially The Global
Code of Ethics for Tourism. For example in the cases of articles 6 and 8 in
providing for foreign tourists the possibility of access to available forms of
communication; easy access to local and administrative, legal and health
services. They also should be free to contact their consular representatives, and
have access to places of transit and stay and to tourism and cultural sites without
being subject to excessive formalities or discrimination.
Keywords: Right to Tourism, Fundamental Rights, International Tourists
Rights, Aliens, Host Government’s Sovereignty
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