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Abstract

Context and Purpose: This study explores the key factors affecting the
development of literary tourism in Neyshabur, a historically and culturally rich
city in the northeast of Iran. Known for its association with iconic literary figures
such as Omar Khayyam and Attar of Nishapur, Neyshabur holds vast potential as
a literary tourism destination. However, this potential remains underutilized due
to limited specialized tourism programs and insufficient promotional efforts.
Design/methodology/approach: Using a descriptive-analytical approach and

structural equation modeling, the present study surveyed 384 respondents,
including 215 tourists and 169 local residents, through a validated and reliable
questionnaire. Findings: The results indicate that “literary tours” and “literary
attractions and sites” are the most influential factors, while “advertising and
marketing” had the weakest impact. Conclusion: Findings highlight the need for
strategic planning, increased education and awareness, and improved tourism
infrastructure to support literary tourism in Neyshabur. Originality/value: This
study uses PLS structural equation modeling to identify and rank key factors of
literary tourism in Neyshabur, integrating attractions, tours, events, education,
and marketing. Including both tourists and locals provides a more accurate,
multidimensional perspective, supporting policymaking and strategic
development in cultural destinations.
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Extended Abstract

1. Introduction

Tourism today plays a critical role in the
economic, cultural, and environmental
development of societies. Among the
emerging branches of cultural tourism,
literary  tourism offers a unique
opportunity for individuals to connect
with the literary heritage of a place by
visiting locations associated with authors,
poets, and literary events. This form of
tourism can generate both emotional and
intellectual engagement and has grown
significantly worldwide. In Iran, the city of
Neyshabur possesses high potential for
literary tourism due to its association with
major literary figures such as Omar
Khayyam, Attar of Nishapur, and Kamal-
ol-Molk. Despite its cultural importance
and presence of historical literary sites,
Neyshabur has not fully capitalized on
these assets in tourism development. Most
visits to the city are limited to general
cultural or religious tourism, with limited
offerings in literary-specific experiences .

Given this context, the present study aims
to identify and analyze the main drivers of
literary  tourism  development in
Neyshabur, using a systematic and data-
driven approach.

2. Research Methodology

This study is applied in nature and adopts
a descriptive-analytical approach. Data
were collected through documentary
studies, library resources, and field
surveys. A structured questionnaire based
on a five-point Likert scale was designed
to evaluate the main factors affecting
literary  tourism  development  in
Neyshabur, including literary tours,
literary events and festivals, advertising
and marketing, literary attractions and
sites, and education and awareness. Using
Cochran’s formula, a sample size of 384

respondents was determined, comprising
215 tourists and 169 local residents.
Stratified random sampling was applied to
ensure representativeness of both groups.
The reliability of the questionnaire was
confirmed through Cronbach’s alpha
(0.85), while content validity was assessed
by 17 experts. Data analysis was conducted
using SPSS (one-sample t-test) and PLS-
SEM (structural equation modeling) to
evaluate the relationships between
variables.

3. Research Findings

The results of the one-sample t-test
revealed that literary attractions and sites
showed the highest positive and
significant effect, while literary tours had
a positive but statistically insignificant
impact. Conversely, literary events and
festivals and advertising and marketing
demonstrated negative and significant
effects, indicating their weak status in
Neyshabur. The structural equation
modeling further confirmed that literary
tours (B=0.62, f2=0.36) and literary
attractions (B=0.41, f?=0.21) exert the
strongest influence on the development of
literary tourism. Education and awareness
(B=0.28, £2=0.14) also play a supportive role,
whereas events ($=0.12, f?=0.05) and
advertising ($=0.09, 2=0.02) remain weak
contributors. The model's explanatory
power was strong, with R?=0.684 and
Q?%=0.698, confirming high predictive
accuracy.

4. Conclusion

The study highlights that the sustainable
development of literary tourism in
Neyshabur  primarily depends on
leveraging its rich literary attractions,
such as the mausoleums of Khayyam and
Attar, and enhancing specialized literary
tours. Education and awareness are
essential complementary factors, as they

Zahra Saki, Mohammad Reza Sheikh Mohammadi, Mohammad Reza Rezvani. Analysis of Factors Affecting the
Development of Literary Tourism (Case Study: Neyshabur City)



X , Journal of Tourism Planning and Development Volume 15. Issue 56. Spring 2026. Pages 35 to 64.

enhance local community participation,
strengthen the sense of belonging, and
improve the overall tourist experience. On
the other hand, advertising and marketing

and literary events remain
underdeveloped and require significant
improvement through innovative

strategies, professional planning, and
integration with other factors. Overall, the
findings emphasize the need for a
comprehensive approach that combines
preservation  of literary  heritage,
specialized tour design, community
education, and effective branding to
establish Neyshabur as a sustainable
literary tourism destination.
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