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This research aims to investigate the trust of independent travelers to online
content during the pre-trip decision making. The statistical population was
travelers who had a completely independent trip with personal planning during
the past year. Adopting snowball sampling, an online questionnaire was designed
and the link was published through social networks. Findings indicated that men
are more likely to make pre-trip decisions based on User-generated Content
compared to women and this decision is mainly based on other travelers'
Online content, comments and their opinions regarding their previous experiences. The results
Independent travelers, also show that the more people use social networks in their daily lives, the more
Pre-trip decision making, | they tend to trust other users' experience in making the pre-trip decision and
Trust plan their trip accordingly.
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content they mostly rely on at this stage.
This research aims to investigate the trust of
independent travelers to online content in a
pre-trip decision-making process. Dividing
the online content based on the released

Extended Abstract

The advent of web 2 and social media has
changed the behavior of tourists in travel
planning. Independent travelers, who are

highly skilled in information retrieval have
accustomed to this way of traveling,
particularly, during the decision-making
phase before the trip. They make decisions
based on search engines and online content
and obtain the necessary information about
tourism destinations and accommodation.
Therefore, it is crucial what type of online

source, User Generated Content (UGC) and
Marketing Generated Content (MGC), this
research compares the two and delves into
independent travelers’ perspective to shed
light on the most trusted source for
decision-making process. This way, the
authors aim to provide an overview of the
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perspectives and behaviors of this market
segment considering their trust.

The statistical population was travelers
who had a completely independent trip with
personal planning during the past year.
Adopting snowball sampling, an online
questionnaire was designed and the link was
published  through social networks,
including twitter, Facebook and Instagram, it
was also directly sent to travel bloggers.
During the survey, the respondents were
asked to send the questionnaire to travelers
of the same type, in case they knew one. The
questionnaire was mainly based on previous
researches, particularly Rochton and
Connell (2015), and the questions were
modified according to previous studies on
tourists’ decisions and the objectives of the

present study.

During 45 days, from mid-December to
February 2017, 415 questionnaires were
collected, out of which 345 were valid for
analysis. 158 males and 187 females
participated in the survey, from eight
different countries including Iran, Germany,
Turkey, China, Ireland, France, Italy and
Russia.

Data was analyzed applying comparison
of means and also correlation coefficient
test. Findings indicated that men tend to
trust user generated content (UGC) to plan
their trip more than women, however,
regarding the level of trust toward
marketing generated content (MGC), there
seems to be no difference between male and
female travelers. Therefore, as men and
women pay equal attention to this type of
content, various tourism sectors must
publish content that is trustworthy and
complementary to the users' content.

According to the results, independent
travelers make their pre-trip decisions

through searching the Internet and they
tend to trust other travelers’ comments,
videos, and photos respectively. This finding
can be a complete guide for digital
marketing of different tourism sectors,
particularly sustainable tourism resorts such
as Eco-lodges, so that they can effectively
attract independent travelers by simply
encourage their guests to write reviewers’
appropriately published content at the
lowest cost.

And finally, the last finding of the
research highlights that there is a strong
positive relationship between daily use of
social networks and trusting online content.
The more people use social media in their
daily lives, the more they tend to trust other
users' experiences in making pre-trip
decisions and plan their trip accordingly.
The significance level of this test for several
social networks separately, indicates the
popularity of tourism blogs, YouTube,
Instagram, Facebook, and Trip Advisor, and
the only social network, which does not
show a significant relationship, is Twitter.

The findings in the present study can be a
guide for digital marketing activists in
various sectors of tourism, especially
destination management and
accommodation. Tourism businesses can
gain a larger share of the independent
tourism market by anticipating the needs of
the digital market and better understanding
these independent travelers as a growing
market in tourism.

Fatemeh Fehrest and Bahram Nekouie Sadry. An investigation of Independent Travelers’ Trust in Travel-Related
Online Content in a Pre-Trip Decision-Making Process.



N 6835 asgi g 550 Aol (g sale doliad

8 Journal of Tourism Planning and Development

gy (sele

S | G S paeuai 55 W glgizee 4 Jittiume oy )S slesiel (guw)

*YL;@SJ rob.g.: :\Cu.u).eé aoblo

Ol ohes (2ol asMle 6BLESIS (5 ,8®,8 e sub)l Lwbds) S
bl (@lhed (oBiils slga @ aiuwlg) Kizyd ¢ ple o8aS1S (5, 8u03)S pole 0380l (o 59| 09,5 9e30 Lsliwl *

d 10.22080 /jtpd.2020.16786.3097

18l s &yl
°J-.é$-? 1FAA 5 ¥
Glgie U 3o yhw St Oyguay &S SLS3)S sleiel )y Bao b Glegh o 1y B
ol Sl eslaiwl b leesls (g 9lges o plol yow 1 Gy sydelpy o o\t 1199 54019
Jiitno WolS' @900 @) (5 43S Jloo G )3 @S elotin] gloaSud ol)lS ow 55 T Sl o)l
Ulaog s 2l b plol (8 AolS (5 S aiges 1 oslaiwl b g cailaibls (pasd 53,400, b W99 sidel YA

ObulS 505 Glgize pwlwl 1 U 51 Gl Olaye Wiitus hSD2)S Gw )5 4 3230 LS
9 Whlas glivs 3o el g pSeaaial ol 9 352300 ploil 1) 395 s jl Gy o S psosas o 65lgauls
2l uices . A5lablAS Shdl @ 395 Oluyad 5l olS@s)S 30 aS Cuwl plodiies Wit oSS oslasel

U o LT slaiiel Gliuo o (selodia! gloaSuis I 31,81 eslatiuml ¢liue 3230 L Livgi Sl (ol lgizeo

3138 o 5 ool o (slgisee s 5l Gl

& 90l ;S 9 303)95) 3l lgiso £95 )3 alaxlo
i s gbad s wleMbl Ll ojgp0l (Yool
i (550300 091 s oal g bl ez
Loglo b (Yool gV g usllogy) ol axbliS 56 sl
2 ol L8, (oSS olei (slopriuSubyl
el 9,3 395 Ay (6,50 S b (ju20ls
O)lge @S (JEiwe ol KD3,8 ojg 4 (ol KDs,S
o 090 ¢l W g gl OleMbl gz 53 (VL

bahram ns288@yahoo.com :Jaesl
CANYAVEQNY iyals

L ' Web2.0
2.Cormode, Krishnamurthy, 2008
3. Buhalis & Law, 2008

lus ol g doris |

sl plod (59295 JB Caeyun b (@ Yog) 9wyl
65503)8 9 yamw g Cawwl 6313 51,8 156 s 1) Lo (S
Osbnsed (gl (Y g) 6lg . didund juui ol 5l (oduzo j0
ez hed 4 B s 03y )8 @y Vool Jlw )5 )b
st ol Jsi ool S et il Jg
16§93 g 48ylogs oLl g Jolsd sipelaiz] (slodSnts

953 plagy SIS igiumo 63hungs”
ple o&iils U;)iﬁbé)g pole XU EPRWATRTS LY og)f o9yl
Ol 0l (2 Bils sl @ dimnlg) Sia)d g

ol Gl (s Spaeual )5 (ST lgiseo 4 Jitiuo ol Eda)S slodel gy p .« (65 Pl 9 Cuwpgd dobld

YELG PPV Olsiio A9 glise) 0 o)ladd .9 0)9



mailto:bahram_ns288@yahoo.com

(52,8 amusgi g (532 4ol (shnglysele asliduad 2N

Journal of Tourism Planning and Development  \gz==

YEL G PPV Olxdio AT Gl PO o)lads .9 6,95

Gaiz (slizo 45 3l (65035 0j9> 53 Sz98 9 Sy
.k:».u)l 459)5 )')§ )Jél.’>

g}y disdagy 9 6 lo /)

ol JLil @ls g (T glgizeo Elgsl 1,1\
€9 95 U 03iiSaJel guie bl 4y (Wl (slgizo
o3 393 slgizo 9 ¥ 0lp)lS lawwgl 03 gl (slgizeo
AFB L) 239850 ot A 2l)BL 2Lk S b
ol Gl Yoy o3l dg29 w5l G G L(YelA
33 S b lawgi 6au 3 g (glgize U g Uyl
e V3o U Usece a5 SileMbl g logT ol wg
b8 Yoy LS b aw o @l Oloas g OYgame
S g |y 393> (patd leize 2ii8L Sl il
Shadl @ el gloaSis ,o | of gob g
leMbl doosls Lol wiyiil ololS (slgiows 25135
6ilxe slad )3 350 pgac lawgi a5 Cuwl (plodilu, b
9 Ol (ISIs Weok gl g Bo)T) 33,50 g3

(Vooh Mgl
Glgizxoly 034iS Suao Joli g iS)line )9l
bslasel g ol 5)90)5 (selaiz| ladiln, 5 oS,
ol 4 e 0LLLLL 4 el 3555 (g e
Aoyl w8lyys 4 3B PSS Bpas a5 i)
oS i lgize ¢pl 35 b Gudai Lisl « pusi
395 loaiuwily g el Ll Jls s i Coysil
L Glike Gl Ul ¢ laguiuSill Guyb 5l g 3w
9 S3) Sie Jhdn byl 395 eslgils g ¢buwgs
Jlo 53 VU ey b lgizmo 95 ool (Vo) F My S
6bad Ol)lS 4 g Cowl )15 g oS g Rluo plad yuas
ol o aguliz  Cuwl oagiisn (b)) Hlww 038 (gjlxo
&iluo onl 1 58 53,8 «udlayg pasles o 4 dlio
ghae (YooV) ¥ oo g J35)S Camd (iammo
LDl ) 9265 JB gl 4 (ol Dllas aS 2iiS e
o 63ytS 5l S0 ol (@8lg 5 .3l Cuwal Juabe

7. User Generated Content (UGC)

8 . Marketing Generated content (MGC)
9 . Tsiakali, 2018

10. Arriaga & Levina, 2008

11. Daugherty, Eastin, & Bright, 2008

12. Zeng& Gerritsen,2014

13. Gretzel, et al. 2007

sl2y9ig0 2 48T U (5 Spamal alyo 55 ilid)S -g5
9 MS0 sxSpaad AT (slalgine 9 gaiwme
Cawd W (5, 500)8 duolss dyg0 3 ) eV wleMbl
Sy gy b 51 Lisy ol R 35T aerlply 359l 0
0o 4 Slgise LT )18, g o> Juloi g (6,88
b eV Ul (6,535 9 yéw 09> Vled g losuaie
ol Gio ol slajls pisbw Gyloy b silein B sesy

DS DAz 4lal )90 lodade 44,

J 53 o o 9 3495 slgizee pl a5 (lasT |
o sl )elin £95 smsi g ohSba)S b8, s
ol 3l sladle s olSidegd Sl ol wwl
9 GuSIS Yoo ! ,iS1) silesls )18 (a0 3y90 1) Egu090
Fogidg, 9 JiS Yol F o, Ko g 5TV e0q (7 )], K00
(Yol

&uio bl 4 lgizo (gippamndi b (Gudixd o)
L oad 3 slgizo 9 bl Glgizol 0315395
B> LhglS 9 lapl awslis 4 (LLL Yoo
23 o plsS @S 3y B sjlpie Je oSS
ObS,S ol SeS @ yidon yow | Gl (s S paoual
9 Lol I IS loid Sy LT (0l3ye 9 L))
4295 b ouizen 30 ALl L Sl G ol ey s,
9 Jluzs 0jo> 3 0xd plaxil slagheghy a5 ol @
U 0lp)S Glgize 59y 12 35305 1 (Sl (WT Glgizxo
s plas @ ples (T Wleds g ¢hy,5 Wb ohg
9 RWLL Glgize b ol auglio 4 (S 4243 9
Yool Ol Son g (Jlagw) Blaidls (s gmd (glgineo
ul .x.-SUo oo\ U9 el (Yoo fobl&o.m 9 UuSlS
23 logl Gl g iie 9 srar ulgize Elgil Cusal
351350 01835 (5 a8 paoual

Slgiee 6j9> ol 5> ObS@S s owy
slowSyd Jiuzy glewled i g)huw lisel,

1. O'connor, 2008

2 .Cox et al., 2009

3. Alcazar et al., 2014

4 Kennel&Rushton, 2015
5. sidali et al., 2009

6 .Cox et al., 2009

)MJ|MG);M)5w\UTG|9hAQMQwJ)§AW|UwJH.Ujgﬁfol).ggg Cawpgd dabold




A G A5u3)S Amungi g (530 20l (gl ale dobiuad

PN Journal of Tourism Planning and Development YF) G PPV Gloiio 1A biuoj 10 6)losd 3 6,8

Ui S paouai 9 Jitiuo ylSunS V)Y
o

390 3 0358 pan Hlid) 6j9> Hlad=s 190 ans
Lg).afp.Lm.J ‘Dli.kb Bh Ulf.)..uS\_Q).;a.o )L’ié) U_)l.wl.w
Ao G)af(o.w.aa.: LT (Yele ) S5l6590 913_?.15
L Jypaxe S wlkil Gl a5 cuwl o glasiul,d
) Gl po @iy ogas Jdo SO OB siungs I )l
‘Ji.il) lesls Gyl 3o 5 ‘olim LS)S[“MJ ily9 lp
UJI (\qc‘q {).ASLO 9 V99Y ‘).lJlS €199, ‘_\)Lg.l.#.o 9 ,Jg kSJJ
235 o5 4 33,5 n JET Jlsu5 3L i b Jos
Pl.o.'i )‘| o.s.uS-_é)Ja.o 9 Cawl W9 9 (P92 6%6}&&
9 gy o> )d Wiz jo S jeue b Jolho ol
(Pool” 5) g0 B3> d=lho wal Sl (B 01059,
oo il s i (YeoQ) Ko g S Uaog i
s o olsie 4 |y Jao ol 45 28 plasl Jm gk
B azgi 390 OhSS (s pSpaal glp ilake
Olo pasxid dojpe daw Glagh ol o 0ob
dobo olgie 4 loaiy;S (b))l g leMbl (g9
Olgic 0 |y o 4 439, b 3,5 G paeal aw I i
>0 plgic 4 1) o jl a2 (L))l g pow Jlo)s Ao

X3390 s xdiab yaus | sy
P paouad Wi izlutily) sile calizw lool8aus
oheail) 31> JLS (w390 Bl 9 ZezT Gl e
‘Ob&o.m 9 w99 gw) LS).SW dao wlwl o (YelV
auld b el L Jso 4 cg @ aS (Yeof
Sl pansdd Jold Yo l)Sb3)S (5 S pasual
D proual 39>90 Jolio (L)l «OleMbl (gt
G Rldl Guggdise 30,5 5l g JUS) 9 22,5
3y90)> OleMol ajls (g pSpamal b S S yew
oz 4 al>ye pl a8 e pulwsl | Jabe
S glal e glwldd 5 4 Cus OleMbl
@hdls Gulwl ) U3 Llgi e SleMbl (gozims

6. Valcke&Lenaerts, 2010
7. MyStarbucksldea

8. Di Gangi&Wasko 2009
9. Mishra, 2010

s » obul whlas U 590 o | laglegh
Sy Vs b Y ys el ! ool Cules 0 ‘J}ﬂlg_ﬂ
23 0L, (59) 2 WSz 0l AT Wllas aSiyl
il g 3 plail )38 00 80 o (552,200, A0l
50 OleMbl ¢a)9T Caws @ ghwolp, S aS 255, sl
QG@J;OUWQOLAA:})QJQ.\JA_&AQQJQO

S 0 a=>lpo ool Glu =i g )i.p ol wlhilas

bad )3 1) oS3, (5 pSpamai ;i3 (Yelo) Sl

9 gbad L ol Ghegly 315 HL8 (o) 3)50 AT

356 g locglweg ) oash abliS Giale 4 loSig

3905 (59819 |) QB 3iS B pa0 (5 S pamai 3hd p |y o

B> b (puSe) lgime go8 G 5l Gheghy o
el 3,8 pamio g gliio 0jg> il sloghagly

seSh  lgixe )5 lgixe (Plés >

SLbL Bao b oad 3ol lgize plgie 4 (0lue
G a5 (olgizo g OleMbl adS) aS g0 uogi
Sgi elaizblodilu) 9 Colw g )5 2L J2Ys
(Ye\A ‘YL;”SL&M.U) Cawl 0305 9 5= (39D (g0 uikiliog

olgz wriyil bad 5 sad dil)l lgimo (solod
dao qyin Jobis logacily)lS olgs oS, lawgs
9 @5 YooV FlSan g puuiz) Cuwl 91309 o jgual
51 osliinl b aS (Folo F55,W g g ¥ele Ol Son
(Sgamd) selaizl glaaSud iile alixe slo)ldle,0
72) sr2 Ul gsis) Jluzd lgize Syl
siiio (Ve oS )bul gloosl) jlanexnl g (USeS
aS ol (oguag (Yoo M gSwlg g SIS (63) 9ib0
Cand O @ 0jg 0l yhaw I Gy (6 S eaeuad il
olgise 9 3> 8 oyl 5o eadh dll)l (glgizoe ;56
i (6,505)8 55U Sl saz Gikde el se2g) wusS
280 b ol e B odEiae oSS olgie
(_gl).g |) (5)-‘§f°"°"a-’ aS Cawl 019) UJXLJT (5'932"
el @izl glul o, 8ws,8

1. Trip Advisor

2. Zhang, et. al., 2010
3 .Tsiakali, K. (2018).

4. Jansen et al., 2007
5 .Kim et al., 2010

)Luj|u§£6)§gp¢amj')) melsbiaoq_gdﬁi;uobiﬁ.\)f Slasiel gy« (5955 Pb.c.lg Cawpgd dabold




YEL G PPV Olxdio AT Gl PO o)lads .9 6,95

6 5u3)S Amungi g (530 40l (Agiy-ele dolifuad
Journal of Tourism Planning and Development  \gz==

595 aslllas ;o Yeld Jlwpd juidgidg, o JiS
9 Jasio Vsl gl (s pSpacal ail8 53 &S 38l )
aexle (W olo)lS Ohlas a shdl el wBioldl
Glgizes po) (T lgiso a5 233,53l lol .336S 0
&uio o isbol (QLLL Bao b lgizoe po g olu)lS
o 5l B (V) Gl 6390 LS55, lawgi oslatiwl 390
iglos Lol 1) 395 0Bl g suabio walise gloaiy S
ol 0>g) 7YY 2929 le.mlgm g S

Olaich 4 0jo> ol ooyl jl Bp iz o
rsio Sy olgie 4 AT Glgime @ ol,Sd)S
©OYo)) ‘L_fg.e.p 9 39,7 FYeoq ‘QIJlSAm 99) .&J|4.‘1.'>|_\).3.
@ (Yoof Miyoymg Yool Yoy g gy (Yoo A & w)ggST
bS8 slaiel J5JS jglay (Audgly oS Suuy 0 a3
P2 g )Ll guio bl @) po (WT (slgizo glgil < |
s Sl Gl s Spaead )5 (g par b o) loso g3
ol 030> 518 (w390
Olgic i 395 dlio 3 ((VooR) I, Kan g (S,
ol 32 65038 )3 o)l lawwgi oxd pikiio (slgize
slotiel s a0 Sal 23V S 3iS o AT @S
OLSu3)S lawgi oxd yiuitio (AT (slgizeo @ o)l
25 )8 aalllas 390 (s=8lg Dl ya pull 1 g =8l

0j9= 5> oaud plaoil glohagly 4 azgi b wiules 5o

dLol.:w.uu),! OVlgw zhaiwl Cgz ) Joaz slodadlge

Gaizd ) (lgize gloil @ slaiel o Gloiaw agz)
8,8 L8 eslaiwl 5y90 ol

6 .Akehurst, 2008
7 .Page and Pitt, 2011

8. Wasserman, 2006
9. Burgess et. al., 2009

DL (W b aume) (2)ls b (addS ayas
ilon as aadl,s M (99Y) hes g oSSM,9
03p WA g CSline U 59 b)) eslis
OleMbl oz (33l GO @il a5 (gleolled;l
Pl al>po ol Gosel Lo ) aS Cuwl oheo (21>
oS g gxime (sleygige @b Sl g T sl 5>
Jw 5o olles g grexe  gde Jbos (slaizl
elain] loaSud Guds olgic b sg5 aslllas ;5 AFAA
St 5 Wl Leled olads
b Olgyad GbIES Shidl 4 pogas )5 elosz
elaiz] gloaSud as auibls jlgbl g 455, ST o
Ol Jud jl (pollas o295 4 yxie S0
VeeQ Jlw ,o 0hlSea g (Jlasw lawgi a5 Slaghy
Aol GBx@35mw I ZAeaS 5,8 39U ju5 i8S pleil
Ol gl wilesgy OhSw,S o 5l S bl lol
i 35163,S oslaiwl (1)l 505 (slgiso 5l 6ol
aS aumdly oledl Yool Jw 5o ohles g (SIS
53 9 Jado 390 45 1) Ol WT (slgioe o)
osll 0 330300 L8 las aa oBialdl Ll plis
Ju> G siege YoV Jw jo phles g GuSE Glagh
L oM Rolga )Su5 g elasal loaSud 5l 235U e
ool g suabo Wil gl (5, 503,5 9 yow Vo
Loly8 ZAe Ly ,85) Cuwl 0592

OLS3)S (6 pSpaoual 13,8 30l a5 (5,505 Loyl

Sl LS8 K0s Wl 50 s Lgd caoldl gl
(O 34D ‘olp_ﬂ Yol Jlw ;o Yobl&m 9 U lawgs
4J9§.:> S b = g3 (YoIF )ch)l)lsuom 9 L:L;:> Ja.ngJ
26 oS3, lamwgi Jie sl 0 ol lgise
Wbl > @aind ol a5 bl Sl 3z jo 013800

1 .Verplanken, Hazenberg, and Palenbwen, 1992
2.Ye, Law, Gu and Chen, 2011

3. Chiappa et. al., 2014

4.Yoo, Lee, Gretzel and Fesenmaier,2009

5. Bronner& De Hoog 2011

)MJ|MG);M)5wWTG|9hAQMQWJ)§AW|U.w».g.u.‘:gﬁfol).qgg Cawpgd dabold




G A5u3)S Amungi g (530 20l (gl ale dobiuad

8 Journal of Tourism Planning and Development

b sl giuegis yolwl 1 oaib sS85l sl g dolivtuwyy WYlgw .\ Joa>

YELG PPV Olsiio A9 glise) 0 o)ladd .9 0)9

3 lgioeo glgsl

C)\”g.w

Ju 2

Yold ‘093.&9) 9 d.tS
Peol. (55,8

Yold ‘093.03{)9) 9 (JJS
A T PRERLI
‘\_J).A.AJ 9 kS.”g Yolo ‘[o,ES

Yolo

u._J).A.A.] 9 kS.”g Yolo ‘[o,ES
Yolo

YooV (o) Sem g LuSIS

YooV (oS0 g LuSIS

b uade 3)90 43 g pSpaaiad gl oo
33 03 e Wilswuogi @ 0Bl
05 oo Slaiiel o Ji g oGl gl
b Juade 3)90 43 (S paaiad gl o
(U».Sc) Rl 6'912" L PLCA ]
9 LQL)M..Jle CA.‘J.LMJ J.\ O.\.Li) M& S
S 50 dlaiicl o Jin

b Juade 3)90 43 g pSpaaiad gl oo
(92399) (s 9l lgizmo 4 @Kol

9 Lmuujle CA.‘J.LMJ J.\ O.\.Li) M& i
S (50 dleiicl loJio

b uade 3)90 43 S paaiad gl oo
o (59 slgize @ 0ol

lo il ol 5 oSS (ol las)
b uade 3)90 43 g pSpaaiad gl oo
53 63 e (glgize @ W Kioldl
S0 amzlo (6,505)8 sloSW

. o lgi slgizo
wbb Wi b

Yeld wogidig, 9 JS
YooV (J55,8

Yel0 gy 9 JS

Yel0 ygidig) 9 JS

L uabio 3)90 )3 (s S pacald by o
o G el slgizs 4 0 Bildl
23195l Gy 53 0SS (whla)
S 50 dlaiicl

L uabio 3)90 53 (5 puSpacald shy o
ERHAT (5 pgal lgie U 0Kl
S o dlasel 1503 oSS (puSe)
L suaiio 3,90 )3 (s S pacal gl o0
GR35 (51905 sy 4 @ oldl

S 0 Slasiel J505 )8y )S (edud)

° 03 3gi (glgixe
ob,lS lawwgs

@ Slaicl
W (glgiseo

YooV ()], S0m g LuSIS

b 2ado 3590 55 6 pSEaead b oo
Oliwgs olad slbauogi 4 0ol

@ Slaicl
€ lgixo

ol Gadixi gloidl (gun

s Sl Gl (5 Sa0uai 53 AT glgion 4 Yo o828 slatiel oy - (3955 pligr 9 urnygd dabold




YEL G PPV Olxdio AT Gl PO o)lads .9 6,95

6 5u3)S Amungi g (530 40l (Agiy-ele dolifuad
Journal of Tourism Planning and Development  \gz==

ol 4 digad sb8l lwlid g ulandly ek
w03 B oIS (5 S g0l g I 0394 pdyoSal
aiss @ as L;JI)JJLS Wl oo oslaiwl UJ\LJT UI).U[S
el oyl G lo I 595 e Vgasme (liags
(sutlSSH ) @ T dolidbian g gl Sl pag 23S0
U Soaund g plSbiial gl 5> Aol S
9 6503)8 0j9> (sl SW (s g b ALlAS Sl
Winlosy Ao yo 53 3 Jluyl losdisans 55 (63,5 usplo
aS (63191 b azsiliz aS aub Cawlgss oBssesgwl

ilos Jlwyl Lo sl

laei AWAA Goag Gole H3T lawlgl 5l g, FO 51 G

6l olidwy VFO a5 5ub o3l Euwly dslidow,y FIO
Fld plgie @y dolidiuny Jol Jlow L) 9392 suizo Jul=xd
WlS &jgo @ aun3S olo VY dob ;> LT as 03g) ¢pl
ox )l e b Blaibl paxd iyl U Jéiue
0 35 AV g 550 465 \OA aolidimyy 4 oBxiespwly
BB (V) Joaz )5 hwogi ol leosls .a5dgs
)9S a5l OB suesgwl ¢l Cade .l s3oline
g 9 Wl cauilyd il wuz @Sy ledl bl
aS 2led)S pllel oBxiespwl l Z0/F Ll 6390
3 wlelbl cdl,y s gl ol guin oyl
35 ZPVY Ll 0390y 5l G (5 )aS puaonad Loguass
by ol @b sl wleMbl (S5 4 sslauss
sl oyl 5l sas @y aS sslasaS 79/V Lgis g oles,S
oslaiwl 395 ;aw ;> Cwldl gauate WileMbl b )s

Gub 5l S Sl lite glgl Logpas

OB 5wl I ZFP/0 wawl wyiaws BB eyl
g Oldlane Shlas dogT s jl 48 lesgas pllel
OBzl ZVe/V g Z¥Y/0 uicxes 3,13 1) Casonl
slopuSe g g logig iy oy 4 ) Cusal ¢ iy
ol 1 ZEY g5 oo ol 5 -ledgy U5 ¢ly8luss
6593,8 localn Wleds a8 silosged plel OB

gy ladus,d VY

R g (ool Aoy 9 Slodl oy Sl o
awdyd gz dgizo Elgl @ Jsime ¢SS slaiel
A g las

@ slaiel 53 340 9 ) LD, slatel (ko :H)
(UGO) 505 obSasS lowgi oo pidite slgise

a slaiel 3 350 9 o) 0L, slotel (Sl HY
Oglase (MGQ) (L)L WVae L osud jinibe (slgizo

Glgizs Elgl @ Jbimo ol,S,S slasiel ¢lymo (HY
ol ugLo.m (9.).)..19 9 L)“S*-c ‘9..!9.))) UJXlJT

P ezl gloasud ;1 Lol eslaiwl olae :HF
awl ige 505 lSins,S slgizo @ T slatiel ¢liuo

Vg (ol g, ¥

9 &) Ol £o5 5l Bao bl 4 ol eyl
- o9 Olaadad £oi 5l Julaxi g i g, bl @
slodnsd g DVlgw (owyp Sz Cwl holey
Glgizoe Elgil 4y ol S Slalicliizinn pogas > Grbxi
U g bzl gloaSud GhoylS o aimplas (@ WT
ooll 2 Aol > hlo -l 48,3 il &)
9 0392 Yo10 gy, 9 JiS gy @3S slayiegly
S poual digo) )3 Gy Oilalllao 4 dzgs b OYlgu
Ll 03 Juasi uols Gabsd Blsal 10 g ol Ks)S
SleMlol Jol i sl G aw Jolds dolidiuy
3181 OMpass lwe 9 i o Jold Su81,3905
Elgil 4w ohoy8 slaiel Yliae 4 g2l) (SVlgw pg> Gl
0394 INEEA ] 9 Jabs lp Lg).af[o.m.:a.) ‘Dliub 39 lgizo
loaSud jl oslaswl liae Jolds pgaw iz 9 (V Jga2)
L o2los Joldybun (gl ladd b g IS jobo <y cloiz]
Gaiod Oludy @ (g8l jglato @ woleMbol Ll
bl 0

SO a8 Blosgs (SluS ()bl amels aS ol

GyJMbybLMXlalSu)gmmu)mw_\dew

)MJ|MG);M)5wWTG|9hAQMQWJ)§AW|U.w».g.u.‘:gﬁfol).qgg Cawpgd dabold




&N 6503, asgi 5 650y el (vl sale @obad

S Journal of Tourism Planning and Development YF) G PPV Olodio AFAQ Gl O o)loid 3 6,95

iU Cymen wleMbl ¥ Jgaz

0y dlawi Olasin 0y dlasi Olasiw
fa/v \Ve Sl Calo OF/Y AV Q) S
o/Y v Sl FO/N \OA Sy
\o/F oY glaSys v/0 \Y Y¥F-Yeo G
V/A YV gl Yo/F WYY Ya-Yo
Y/v A omilys oY/a  \Af PE-Yo
W/ P 2 /A2 7S L RO
o/Y v oWl V/A vy ey OMuaxi
AY A Y9 VE/Y A ol
WAV R @99
Y/ \o 1S

ol Gadini gloaidl (gun

~99,590J9S 090l D @98 Jgd> W azgi L
dbp &g I besly a5 s olis bgisuamwl
5l Glawl=s 5> cplply (P<e/eB) bl Hldye5p0
oty Juloi g 4y ¥,
Jgl 4ws9 ¥,¥))

@ slaiel 3 5p0 9 05 0K, slaiiel (SilweiHe
(UGQ) S5 olSisS lowgi oxd e slgizo

a slaiel 53 350 9 ) OLS@3)S slaiel (1 Sko:H)
(UGQ) 55 oh&nS lawgi oxd bdie slgisxo
| Wglatie

Gloixo @ slaiel ) 9 Awnlio @ sy ol
9 0b; 69,5 95 ;3 505 oK, lawgi ool e
03 Wil Jtme 09,5 95 @ axgi b .3jl5 50 ¢loye
39 (Ulse 9 0b)) dgdse Wgmxo (Sudg 9> 45

l2osls yags Jloys geiT ¥/

oseil Sl o el &ijgi agr Jlop Ui gz
UQ.OJT 0.3| YW 0 osewl \_99J).Lo.u.l| - \_99)59.0.]95
Sasiohly wgail 3l esliuwl 3,50 55 GEsimmgl slaial,
-390 2le> S yial LU g

Bgissaml - B9,S9algS (190l galis ¥ Jgs=

wiblio plaw  vgajl Hlase o 2o
o/ooo ‘”/\o\ Soeee LSI .
lowgi XV
ol
o/o00 Vidae

(_SI .

bbb

pol> Gadind glo aidl (g0

2ol Gleg 638 pa0ua 53 MO glgicee 4 Yo lSibin,S Slaiel (a0 - (53950 pligs g Canygd dabold




YELG YYY Olsds A9 olise) 10 6)laid .9 0)95

6503)8 Asgi 9 530y Wlp aglh-iele 4l Juad
Journal of Tourism Planning and Development — \{g===_

a slatel 53 340 9 () OLSE,S slatiel (Sl :H)
Oglate (MGQ) (LL)bL Voo U oaud it slgixe

Gloize 4 sladel ) 9 Aunlio 4 4usyd ol
93 ;3 (LLHL B0 L) oSyl lawgi oad idiiie
Jiiwo 69,5 95 4 4295 b 35150050 0330 9 ) 09,5
9 L)) Vg0 Doumzo asudg g3 4S o il
R sl deosls gajei 0391 Jlop pae 515 9 (0lase
a0 03wl (g (g2 09a)l I awdyd ol

slgizo 4 LSS slesel puSile dunlio .5 Jgao
G bl 5 ;50361L,80,5

900 0sSilso shei  Cois

load, Fa)

YVs$q \VONY \OA 5y

Fros WA/ VAV 9
FFO £ 500

Glgizo 4 slaicl - (ing g2 Julad glio WV Jga=
bl Ban b oAbl

ObSus)S (slgioo
\FFFo 29 (309d
Y'YoYo oS 8lg

-o/VEY ng)‘T oLl

SVIE  (g,lslize plaw

O Dglad aS e LS kg (o9 K9e)lazs

93,2 ;3 PLbL Bao L Wl lgizoe @ slaicl
Oy s I ima(Sig=e/VIF) 350 9 ) 0SS
RWT (slgioen @ slotiel (r Dglad 1 (i §99 awd)S ¢
35 olgebl 30,5 0 U 350 9 0 OhS@3S ow o
D gl 9 0l sleiel g &S He il G dgde

3 Wilcoxon
4Mean Rank

3l awd,9 ol oy sl doodls 595 g Jloy pae
290 3Ll (g o2 L)

slgize 4 oS58 slaiel Sl duglis F Joa>
Sz polwl p K361L,80s,8

g9azw0 xSl sl Cgis

o, ')
FolAS \ar/wy \0A S0
raraq INZE2N AV o)
YFo €900

slgizo @ dleicl - (g yogs Julod o .0 Jga=>

JLEERUIA-TYL
obSin)8 lgioeo
VYo ¥ kg o9
YaWeo P S Slg
“F/PEA 0ol o)lel
e 6= alaw

o Dglas A s 0 L (S (regd Vgejldis

lgizo U g) ol lawwgi 63w jiniin (glgixoe a slaicl
S90S 9 se pn (uSub
2 0 (399 4ud,9 ¢ cpnlply .Cuwl s imo(Sig=e/ee))
) L’)I)iﬁb_))f O ) UJ\lJT 6'9—12" L] Slasiel O ugLQ_J
225 4 463 b 394 50 20l olisabol 340,50 L 50 g
2 Wl Glgiza g95 ol @ slaiel glise (gojl ol
0L Sl s ol ow s e Sl Gl (S paouas

‘09) 4*16)9 ‘"/Y,Y

@ slotel )3 350 g () 0LS@3,S slaiel (:5bo He
Oglaie (MGQ) (L)L Voo L oad jikie (slgixe

.\.AAM.:EJ

!Mean Rank
2U Mann-Whitney

)MJ|MG);MJ5wWTG|§&nQMQWJ)§AW|U.w».g.u.‘ags.’»fol).qgg Canygd dabold




N 6835 asgi g 550 Aol (g sale doliad

PN Journal of Tourism Planning and Development YF) G PPV Gloiio 1A biuoj 10 6)losd 3 6,8

6lsbimo alaw () Joaz ol 4 azgi b« yuizoon
sletiel S5le 45 sv3e OLESP<e/e00 s Lo/ess

9 oS 9290)) AT slgiono Elgil 4 Yo oSubs,S
a0l pYw 4.;.;0)9 J_‘»H\ ‘ UJI)JLAJ ol ugLQ_m (9.).\.|9

9050
plez 4mdyd ¥¥,F
» sclaizl gloaSds 1 5Ll eslaiwl Gliae He
e Sige bl slgtizee @ Lol slatiel oliuo
Obwo p elaiz| gloasSus 5151490 esléswl ¢liue :H)
sloaSud I 518l eslasiwl ¢ljae dlasly Giisdiuw Cag>
090l Sl pWl Glgioe 4 T slesel b eloisl
o3 leiwl (\SJ).LOJL:!LJ Lgl.mo.)l.) (5|)J)U.o).a.x.m| M

sloaSud JS 3590 53 090)1 onl @S 2 a5 g0
Vo o)lads Jgaz 5o aSud jo SUS&T 4 i g elaizl

w0301

uclais| glaaSus 1 o181 eslasiwl Gljuo ;506 Ve Jgas
RWT lgise 4 ol,%@3,8 slosel

é]a.w UQA)T o)LoT CJUIQ.MJ Ao
Lg)bl.lgo U.o).x.x.m|
o/ooV o/sqV  (gloaSi R

el o5laiul

ploi Jol) 51 oLl

(125 2lge :

ofooV o/\FE S gansd el

o/VYAV -o/\9F JEATy
o/ooV NEN oS by
o/o\V AN S
ylgal

o/o00 o/YYS SPWEY
o/e00 o/ N5 glo  SW

(65,3

pol> Guini glaaidl (guio

i 5SS Sl ol 3 & (lgioe
23,130 5929 (g lolime Wiglad g 50
Elgpl U Joiwo ol sleiel uxSbe He
Elol a4 Joio Ol)i&.))f Slasicel U-‘i-’L“’ :H\
Ll Gglésie (92309 9 LuSe gugl ) U.AbT lgizeo
Ol slatel Sl dwglio @ aps)d ol

48 g puSe (o) S Whlas ol lgixo glgil @y Jsio
whoosls o9 oLl @ azgi L sjlaee

5l 698 aw ol 4 bS8 slaiel Sl dlio
o3laiunl 030,98 (9031 I ol (g3 o (T (slgioo
950

AT s il olySibs,S el gasrady A Josa
4y oSl
VVE oS ks

/04 S
v/eV 99829

lgioo gloil @ LSS sletiel (uSibo dunlito
G @lsio (VIF) 0Sbe Vb «S se30 olis
(1,09) 5xS5bo (5 oab 9 VLSS 505 (e Dl
ObS2)S 505 lawgi os jibiiio slapuSe 4 @laio
b | Gl s Spamal )3 oSS ¢ eplply
9 91309 4 aaww LS2)S 805 Wlas 4 )i @y
gdiso piniie ol lawgi a5 (plopusSe 4,51 )
S oo slatel

0o3258 Vel 2l A Jga=

YFo Slass
WANYS Sl &S
Y 3yl 4y

ofoss (g lslize plawws

ol Gl (s Spaeual )5 (ST lgiseo 4 Jitiuo ol Eda)S slodel gy p .« (65 Pl 9 Cuwpgd dobld




YEL G PPV Olxdio AT Gl PO o)lads .9 6,95

6 5u3)S Amungi g (530 40l (Agiy-ele dolifuad
Journal of Tourism Planning and Development — \{g===_

obSi,S iz )3 silgie (s lakia g dolie e
L b wbgzhab 535 slogiss ;5 ehg U 30
Orizan bl eolatwl aidly ¢l I ot Vol

o) Gyl lgize $95 ol @ s | @)

ObS3)3 slaitel Silie ) plgie a9 Awd)yd
Wae L ooaid e lgize @ sleicl ;5 350 9 o)
L8 08T Sge G (] Sglée (MGC) (ol)lhb
30 9 03 0SS slaticl G a8 31> Lk i g w8)S
9l oS il (sguw jl 63 o slgizs @ slasel >
o 0> b ) sy Gl wrlply g 385 ez
Caonl Ly (Vo)0) ogidg)y 9 S @3S slagiuagh
ol esd pisie lgise @ ohSids)S slael
Slaiel 3)90 5 (sprldio Azl @ g 03,5 35U loSpd
Lo Lalessaumn) iz 51EHL lgixo g5 ol @ 0L
S Gl b b lgise g90 ol <5 200 ol
liso @ g 0392 Lo 35138 o Shiudl @y o,
Cage ol Gl adl cpl ool sl GBsle 5Ea8s
€95 0l @ ojlal Sy @ 350 9 ) OhSD,S &S
50,8 aliso glogion il 9 341> azgi lgiso
g8 @ g lBslo aS 3iS piiio g 39l (lgizeo 3L
S0 ohS glgize JoSo

ObS)3 slatel (uSilion Glgic i pga dudyd

(92329 9 LuSe 9292)) AT Glosizmo Eloil @ oo
09051 ol 2l s 3wl Ggeil 5l Ly (! Oglasie
Eloil U Jiammo oSS slasel 3)90 )5 1) (Al Gali>
030l s 4 gl pulwl sl ST Igise
paa )3 395 s I Gy pSpasial ) olSubs,S
o Sl ol piiiie Ohlas @ Jol iyl sorims
sosSe @ )3T 53 g logrng 4 w8 S
6wl 5 g 63)S slaicl oyl sgw jl 63w iiio
L 50 a8l Gl 35,800 0y Lagizmo ool 1 595 youw
(YooF) Yl g JUSmw (Yoeh) 52 g 33,5 Liregls @l
Ob)lS has a8 (YeIF) ¥ J So g (g uld (Yoo V) U558
13,L hegiy ju g Mlaiwils g0 o8l Lzl s 1,
Shidl 4y 55 Coiyl G o as (YeI¥) FoleSly o
33 Cawlgumoailaiils aSU yaw Sloyad ublds

3 Filieri& McLeay, 2014
4 Barreda&Bilgihan, 2013

O Ssod o ps (G99 Joaz @l pwlwl
Obo b elaiz] gloaSuds 1 318l sogac 65laiuwl ljuo
A 0 ol M (G RVY) UJI ] o/oqAV aun ;I
Ggs)wuméuumcdaﬂj)mag.)wluuds
sloaSu 5l 318l 6,059, oxlaiwl azy =y )1 929
o sl @ Spanal plin )5 (lie Ll eloix
lizo b ¢ho)lS (slgizeo olos oMol lgizo 4y
Sig Olise U az>gi b (uizxan 3568 0 slaiel ( oL l5L
odl dasly aS 5950 s30lie (g lolize Flaw Hlas L
plez 4wdyd pH) ulply abbe jblise e 9o
950 A8y o

GBS Aoy g Casw F

@ &S S8 slaiel uyp Baa U Ghagh ol
sLad )> T lgize @4 23S g0 o Jilmo O)g0
o5 13 bl 0395 o) (2 )3 9 b plool Jliazs
3 32 4z U ol g Camz 390 ol )3 0lS)3
Slasel (WT (slgizo @ 395 Haumw 5l Gl susalin
OR 03 S s ol Ghegh @l S
loize polil 1 o 5l Gl l3ye (ius 6)S,S
plol | 395 4o 5l Gl o sSpaaiai ol 50
9 Whla lise p el pSpaaai ol 9 3230
4 595 Sloyad 1 ohSe,S 503 oSl (plodidgs
ol Ghogh bt uises .SladliS Sl
» stleiz] gloaSid Sl sl eslaiwl e 1350
SO0 oo o lgizo 4 G Ll sletiel ¢ljao

3138 0

05 ObS3)S slesiel 5uSiko " plgie ol awsyd

Ol&5,8 lawgi 63 e (glgizo @ slaiel )3 340 g
3l 9 )8 LB 905l 3,90 "l iglita (UGC) L5
o ko (glgione 4 slatel oljo 45 izo pl 4 .2
9 0390 Wgléso vl 9 VU > Wb 5 o
ol @ i i S| Gl s Spamaal )3 350 0hSWS)S
sl b Gl ol @l S Slaiel Igizo g9
9 3ble gumea (YoIV) 'olSea o Gured Lhogh
Saiy sile (Rlagisy 9 6,858 oo 9 pVlsd

! Fotiset. al., 2012
2 Senecal, &Nantel, 2004

)MJ|MG);M)5w\UTG|9hAQMQwJ)§AW|UwJH.Ujgﬁfol).ggg Cawpgd dabold




A G A5u3)S Amungi g (530 20l (gl ale dobiuad

PN Journal of Tourism Planning and Development YF) G PPV Gloiio 1A biuoj 10 6)losd 3 6,8

GBS paoual )3 S o o3leiwl Lelais! gloaSus |l
slasel oha)lS 505 Oluyad @ by w0 bl Gl
Aileie siaelin 1) 395 o Gwlwl o 1 g 03,8
S 2z ¢l sl ol blize aaw (Hrizes
s SW Cogums I (Slo alle Oygay elosol
231951 Gy 9 «Sgmmmnd (ol S bl «giey 5,53y
L ol 5l eslaiwl Gliwe a5 elois! aSud s g 6dgs
Fgi 3305 ol |) (pols (g lsbie 53,8 slasel

slogisy Vel gloiol, Mlgie jol> b

9 ado ohg U (Jlums ojo> 45 (5,50)S Lalisus

b 5l swlgise 6,558 @layls 5 S .3l oioldl

5 G ol yden S)o gllivzas JBL glajls (Gwpie

595 4 |y Jaimo ohS@3)S 50 Sl it e L
TN Uoba.’i:&l

Akehurst, G. (2008). What do we really know
about services?. Service Business, 2(1),
1-15.

Arrigara, M., &Levina, N. (2008).Social
dynamics in online cultural fields. ICIS
2008 Proceedings, 120.

Barreda, A., &Bilgihan, A. (2013).An analysis of
user-generated content for hotel
experiences. Journal of Hospitality and
Tourism Technology.

Bronner, F., & De Hoog, R. (2011). Vacationers
and eWOM: Who posts, and why,

"0l 9 gz il Glegly 5 (s r9mal lgize )90
riide gloguSe LDl ol Caeal o idey (YelY)
03)S 38 clotia] gloaSud )5 ol S, (g jl o
&_{u.\uy slp oS laialy slgie @bl ¢pl o9
ool ohgr (5,503,5 walise loy iy Jlusus
Sl B 2dl S pgs siilo Hlaaly (6,50)8 Lisy
Gloize JLiilyy ollago —ufyil dge (Jjgo
) Jstme ol S@5)8 slaiel iyjo J8las b g cawlio

Aoled i

oslaiuwl oo 1 Olgic b p)lgz 4us)d Culgs )3 9

slgizo <4 gl sleiel Gl 0 seleiz! loaSud sl
A 30l 9 ) )18 (el 3)90 15 (el Jge ob)lS
)’| _}I)_é| o lasiwl UI).w ‘C)9-°jT UJ| éJLU u»Luul >
T slgizn @ logT slosiel Gliuo 1 selotiz! sloaSuis
i 395 05039 (S35 53 318l Az yo 9 313 e 3L

&Llw

8 &l

-0 3w ‘LS)JOL"> ‘49954» (Lg-hw| 4L;6Ja.oa.o ALY
Oleds p claizl glaaSus s (1W9A)
arwgl g syl o (l)Sis)S Lalad
-\ el JYA OJLA.& z[o.mJ.m“ X LJLUJ “«s ,_L,u/"_)j
AQ

oY @lio
where, and what?. Journal of Travel
Research, 50(1), 15-26.

Buhalis, D., & Law, R. (2008). Progress in
information technology and tourism
management: 20 years on and 10 years
after the Internet-The state of
eTourism research. Tourism
management, 29(4), 609-623.

Burgess, S., Sellitto, C., Cox, C., &Buultjens, J.
(2009, June). User-generated content
(UGC) in tourism: Benefits and

! Stepchenkova& Zhan, 2013

ol Gl (s Spaeual )5 (ST lgiseo 4 Jitiuo ol Eda)S slodel gy p .« (65 Pl 9 Cuwpgd dobld




YEL G PPV Olxdio AT Gl PO o)lads .9 6,95

(52,8 amusgi g (532 4ol (shnglysele asliduad 2N

Journal of Tourism Planning and Development  \gz==

concerns of online consumers.
In ECIS (pp. 417-429).

Cormode, G., & Krishnamurthy, B. (2008).Key
differences between Web 1.0 and Web
2.0.First Monday, 13(6).

Cox, C., Burgess, S., Sellitto, C., &Buutlejens, J.
(2009). Consumer generated web based
marketing.  Australia: CRC  for
Sustainable Tourism Pty Ltd.

Daugherty, T., Eastin, M. S., & Bright, L.
(2008).Exploring consumer motivations
for creating user-generated
content. Journal of interactive
advertising, 8(2), 16-25.

Del Chiappa, G., Alarcon-Del-Amo, M. D. C., &
Lorenzo-Romero, C. (2016). Internet
and user-generated content versus
high street travel agencies: A latent
gold segmentation in the context of
Italy. Journal of Hospitality Marketing &
Management, 25(2), 197-217.

Di Gangi, P. M., &Wasko, M. (2009). The co-
creation of value: Exploring user
engagement in user-generated content
websites. Proceedings of JAIS theory
development workshop.sprouts:
working papers on information
systems, 9, No. 50, pp. 9-50.

Filieri, R., & McLeay, F. (2014). E-WOM and
accommodation: An analysis of the
factors that influence travelers’
adoption of information from online
reviews. Journal of Travel
Research, 53(1), 44-57.

Fotis, J. N., Buhalis, D., &Rossides, N.
(2012). Social media use and impact
during the holiday travel planning
process (pp. 13-24). Springer-Verlag.

Gretzel, U., Yoo, K. H., &Purifoy, M. (2007).
Online travel review study: Role and
impact of online travel reviews.

Jensen, C. S., Vicente, C. R., & Wind, R. (2009).
User-generated content: The case for
mobile services. Computer, 41(12), 116-
118.

Kim, 1. K. (2010). Applying content analysis to
web-based content. Journal of
Computing and Information
Technology, 18(4), 369-375.

Kotler, P. (2003). Marketing Management (11th
ed.). Englewood Cliffs, NJ: Prentice-Hall
International Editions.

Kennell, S., & Rushton, A. M. (2015). User-
generated content (UGC) in pleasure
travel decision-making. Academy of
Marketing Conference: The Magic in
Marketing, (pp. 77-92).

Mishra, A. A. (2010). Consumer decision-
making styles and young-adult
consumers: An Indian
exploration. Management & Marketing-
Craiova, (2), 229-246.

O’Connor, P. (2008). User-generated content
and travel: A case study on Tripadvisor.
com. Information and communication
technologies in tourism, 47-58.

O'connor, P. (2010). Managing a hotel's image
on TripAdvisor. Journal of Hospitality
Marketing & Management, 19(7), 754~
T72.

Page, K. L., & Pitt, L. (2011).Web 2.0, social
media, and creative consumers. Journal
of Consumer Behaviour, 10(6), i-iii.

Senecal, S., &Nantel, J. (2004).The influence of
online product recommendations on
consumers’ online choices. Journal of
retailing, 80(2), 159-169.

Sidali, K. L., Schulze, H., & Spiller, A. (2009).The
impact of online reviews on the choice
of holiday accommodations.
Information and Communication
Technologies in Tourism 2009, 87-98.

Stepchenkova, S., & Zhan, F. (2013). Visual
destination images of Peru:
Comparative content analysis of DMO
and user-generated
photography. Tourism
management, 36, 590-601.

Tsiakali, K. (2018). User-generated-content
versus marketing-generated-content:

)MJ|MG);M)5wWTG|9hAQMQWJ)§AW|U.w».g.u.‘:gﬁfol).qgg Cawpgd dabold




Ge 0 6 53,8 asungi g ()0 Aol (eody(sale doliad

S Journal of Tourism Planning and Development YF) G PPV Olodio AFAQ Gl O o)loid 3 6,95

Personality and content influence on
traveler’s behavior. Journal of
Hospitality Marketing &
Management, 27(8), 946-972.

Verplanken, B., Hazenberg, P. T., &Palenewen,
G. R. (1992). Need for cognition and
external information search
effort. Journal  of  Research  in
Personality, 26(2), 128-136.

Wasserman, T. (2006). Consumers don't trust
blogs. Brandweek, 47(31), 10.

Ye, Q., Law, R., Gu, B., & Chen, W. (2011). The
influence of user-generated content on
traveler behavior: An  empirical
investigation on the effects of e-word-
of-mouth to hotel online bookings.
Computers in Human behavior, 27(2),
634-639.

Yoo, K. H,, Lee, Y., Gretzel, U., &Fesenmaier, D.
R. (2009). Trust in travel-related
consumer generated
media. Information and communication
technologies in tourism 2009, 49-59.

Zeng, B., &Gerritsen, R. (2014). What do we
know about social media in tourism? A
review. Tourism management
perspectives, 10, 27-36.

Zhang, X. L., Xu, Z.J., Zhang, Z. H., & Zheng, W.
(2010). Exploitation Countermeasures
Of Coastal Wetland Ecotourism In
Jiaozhou Bay [J]. Hubei Agricultural
Sciences, 6.

s Sl Gl (5 Sa0uai 53 AT glgion 4 Yo o828 slatiel oy - (3955 pligr 9 urnygd dabold




	3097 - extended abstract
	Abstract
	Extended Abstract

	3097 - body
	چکیده
	1 مقدمه و بیان مسأله
	1.1 مبانی نظری و پیشینه پژوهش
	1.1.1 انواع محتوای آنلاین و منابع انتشار آن
	1.1.2 گردشگران مستقل و تصمیم‌گیری پیش از سفر
	1.1.2 گردشگران مستقل و تصمیم‌گیری پیش از سفر
	1.1.2 گردشگران مستقل و تصمیم‌گیری پیش از سفر

	1.2 فرضیه‌های پژوهش

	2 روش شناسی پژوهش
	3 یافته‌های توصیفی
	3.1 آزمون نرمال بودن داده‌ها
	3.2 تجزیه و تحلیل فرضیه‌ها
	3.2.1 فرضیه اول
	3.2.2 فرضیه دوم
	3.2.3 فرضیه سوم
	3.2.4 فرضیه چهارم


	4 بحث و نتیجه‌گیری
	منابع
	منابع فارسی
	منابع فارسی
	منابع فارسی
	منابع لاتین
	منابع لاتین
	منابع لاتین



